Stakeholders in research

The public

The media

Schools,
colleges and
lifelong learning

Public sector

Communities
of interest

Cultural and
leisure
services

Communities
of place

Heglth and \A.;ell Non
being agencies Governmental
Organisations
- e~ 4 L ) Community
olic
y and 3" sector

agencies

Community
organisations
and societies

community

Local /
regional /
national
govt

Voluntary
organisations
and charities

Local
authorities /
strategic bodies

International Businesses and Social
community industry enterprises

Business
community

Produced by the National Co-ordinating Centre for Public Engagement



