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	Programme Specification

A statement of the knowledge, understanding and skills that underpin a taught programme of study leading to an award from
The University of Sheffield


	1
	Programme Title
	Business Studies

	2
	Programme Code
	CBEU05

	3
	JACS Code (if applicable)
	Not applicable

	4
	Level of Study
	Undergraduate

	5a
	Final Qualification
	BA (Hons)

	5b
	QAA FHEQ Level
	6

	6a
	Intermediate Qualification(s)
	Not applicable

	6b
	QAA FHEQ Level
	

	7
	Teaching Institution (if not Sheffield)
	City College

	8
	Faculty
	International Faculty

	9
	Department
	Business Administration and Economics

	10
	Other Departments involved in teaching the programme
	None

	11
	Mode(s) of Attendance
	Full-time

	12
	Duration of the Programme
	3 years

	13
	Accrediting Professional or Statutory Body
	Not applicable

	14
	Date of production/revision
	June 2006/ December 2009/May 2011/December 2011/May 2016/June 2018


15. Background to the programme and Subject Area

The BA (Hons) in Business Studies programme is addressed to high-school graduates who intend to build a successful career in all functional areas of business: human resource management, operations management, logistics, marketing, advertising, product management, marketing research, retail marketing, public relations, financial management, accounting, banking, auditing, security analysis. The units taught cover the whole range of business functions, dealing with the technical and human elements of an organization. Taking into account that organizational studies is a very broad field of study, the curriculum consists of a coherent set of interrelated support, functional, and cross-functional units of increasing difficulty and complexity, as we move forward from Level I to Level II to Level III. Modules of Level I and Level II are common for all students. The curriculum is different at Level III, according to the specific area of specialisation that students choose (Management, or Marketing, or Finance and Accounting or Hotel and Hospitality Management).
The curriculum of this degree programme guarantees that students will develop an adequate organizational knowledge base, along with a set of practical skills that will allow them to implement effectively theoretical concepts and management techniques to complex real-life business situations. Through a series of traditional and innovative methods of interactive teaching, learning, and assessment, this suitable blend of theory and practice generates high-quality graduates, who are well received by the local and regional companies. This is reflected in the impressive employment record of our graduates in a wide range of job positions, such as human resource management, marketing, advertising, public relations, sales management, logistics, retailing, marketing research, operations management, financial management, accounting, auditing, banking, security management, in small and medium enterprises, and large corporations, both in product and service industries.

The undergraduate students of the BA (Hons) in Business Studies programme are a truly international group, with students from many South-Eastern Europe countries taking part.  Their experiences and cultures are different, and the programme gives students an excellent opportunity to gain a greater understanding of the wider regional and international business community in which they will work in the future.
16. Programme Aims

The general aims of the BA in Business Studies programme are to: 

1.
Provide to the students research-informed scientific knowledge in the field of management through high-quality teaching, and a solid basis for their wider personal, social and cognitive development.
The general aims of the BA in Business Studies programme are to:-

1.          Provide to the students research-informed scientific knowledge in the field of management through high-quality teaching, and a solid basis for their wider personal, social and cognitive development.

2.
Prepare students for future employment in major functional areas of an organization, such as finance and accounting, marketing, human resources, operations.

3.
Combine management theory and practice by developing close links with the real business world.

4.
Allow the students to acquire and develop a set of appropriate technical, interpersonal, and cognitive skills, in order to become effective managers.

5.
Allow the students to acquire and develop diagnostic, decision-making, and problem-solving skills in a real-life simulation context, in order to become effective managers.

6.
Prepare students for further organizational studies at a graduate level.

17. Programme Learning Outcomes

	Knowledge and understanding:

	By the end of programme, students will have gained knowledge and understanding of:

	K1
	the roles and responsibilities of the manager in contemporary societies.

	K2
	the support disciplines of economics, statistics, mathematics, and information technology.

	K3
	theory and practice in subjects concerning the wider economic, social, cultural, legal, political, and global business environment.

	K4
	theory and practice in the functional area of marketing.

	K5
	theory and practice in the functional area of finance and accounting.

	K6
	theory and practice in the functional area of human resources (employee behaviour and motivation in the workplace, staffing and employee training practices).

	K7
	the operations function in contemporary organizations and its role in raising corporate productivity.

	K8
	the strategy formulation and implementation process, and the process of business plan creation, both at country and international levels.

	K9
	various characteristics of contemporary societies, depending on the specific electives 

	K10
	Thorough understanding of the systemic, interdisciplinary, and contingency approaches to management.

	K11
	Theory and practice in the functional area of Hotel and Hospitality industry.


	Skills and other attributes:

	By the end of the programme, students will have acquired and developed appropriate:

	· Generic skills, i.e.:

	S1
	Study skills, e.g. the ability to manage effectively study time, take notes, etc.

	S2
	Written communication skills, i.e. the ability to write essays and reports precisely, accurately, fluently, according to the rules of academic writing in terms of structure, content, and referencing.

	S3
	Oral communication skills, i.e. the ability to participate constructively to class discussions, give short talks or presentations on a chosen topic, and use appropriate visual aids.

	S4
	IT skills, including internet, intranets, spreadsheets, word processing, power-point presentations, electronic databases.

	S5
	Interpersonal (human) skills, especially the ability to work effectively in teams in the framework of group assignments.

	· Subject-specific skills, i.e.:

	S6
	Diagnostic, decision-making and problem-solving skills in a case-study or real-life simulation context, using quantitative and qualitative tools of analysis.

	S7
	Conceptual and critical thinking skills, e.g. the ability to gather, process, analyse and interpret information, and draw appropriate conclusions; the ability to consider a problem from a number of different perspectives; the ability to apply the principles of management theory in the framework of a general case study analysis; the ability to see the organization as a whole, and to position it effectively in its wider external environment, in order to pursue a successful competitive strategy.


18. Teaching, Learning, and Assessment

Teaching & Learning Methods

Development of the learning outcomes is promoted through a series of teaching and learning methods:

TL1.
Lectures are used to communicate the essential and more challenging points along with the general direction of each subject. (K1 – K10).
TL2.
Module-specific tutorial sessions involving class discussion of review questions, management case studies (both short illustrative cases-in-point and longer ones, involving general case analysis), critical-thinking management exercises, allow students’ active participation and promote knowledge & understanding of the subject matter and presentation & communication skills development. (K1 – K10, S1 – S7).
TL3.  Tutorial sessions delivered to very small groups of students (5 to 6) at both semesters of Level I and designed to support all units allow students to improve some generic and subject-specific skills. (S1 – S3, S6 –S7).
TL4. Workshops and seminars, involving students working in small groups give them the opportunity to learn from the different experience and complementary background of those participating in the group, in order to improve their knowledge & understanding of issues and further develop their skills (K1 – K10, S1 – S7).
TL5. Guest lectures by leading practitioners and/or academics help students to benefit from the experience and expertise of outside specialists. (K1 – K10).
TL6. One to one sessions, involving progress review of assessed pieces of coursework (especially during the mid-semester consolidation week) offer to the students valuable feedback while preparing their assignments. (K1 – K10, S1, S6 – S7).
TL7. Debates that involve role-playing, and on-going management simulation games, with participants working in different groups, help students to improve their knowledge base and certain skills (K1 – K10, S3 – S7).

TL8. Private study (self-directed or guided), in order to prepare for all types of coursework and the comprehensive final examination, is crucial for the improvement of the student’s management knowledge base and skills. (K1 – K10, S1 – S7).
TL9. Visits to organizations for educational purposes are an important experiential learning tool, which allows the students to improve knowledge and understanding of the real business world. (K1- K10).
TL10. Field Work (guided), in order to develop students’ employability skills. Students have the opportunity to experience real life situations and apply the theory they are taught in-class. (K11).
Assessment Methods

Opportunities to demonstrate achievement of the programme’s learning outcomes are provided through the following assessment methods:

A1. Formal written examinations (including essay questions and/or case-study questions) are used to test     understanding and subject-specific skills (K1 - K10, S6 –S7).

A2. Different types of individual and group coursework (essays, case studies, real-life projects, reports - sometimes including oral presentations, videos) are used to test knowledge, understanding, and skills. Group work is assessed on the basis of a common group-work evaluation model applied in all units (K1 – K10, S1 –S7).

The above assessment methods are complementary. Most of the units combine two to three different pieces of assessment (including a final exam), which give to all students the opportunity to prove their knowledge and critical understanding of issues. 

19. Reference Points

The learning outcomes have been developed to reflect the following points of reference:

Framework for Higher Education Qualifications, QAA.

The QAA Benchmark Statement for General Business & Management.

The City College Mission Statement, and Learning and Teaching Strategy.

The Business Administration and Economics Department Learning and Teaching Strategy.

The teaching and research ethos of the academic staff.

20. Programme Structure and Regulations

Level 1

	· Principles of Management
	10

	· Principles of Marketing
	10

	· Quantitative Methods for Business and Finance
	10

	· Principles of Business Statistics
	10

	· Information Technology for Management 
	10

	· Principles of Accounting 
	10

	· Academic English Skills
	10

	· European Union
	10

	· Principles of Microeconomics
	10

	· Principles of Macroeconomics
	10

	· Introduction to Business Law
	10

	· Development of early career skills
	10


Level 2

	· Case studies in Digital Transformation
	10

	· Organisational Behaviour
	10

	· Financial Management 
	10

	· Marketing Management Strategies
	10

	· Decision Making with Information Technology
	10

	· Management Accounting
	10

	· Operations Management
	10

	· Consumer Behaviour
	10

	· Current Issues in Business Law
	10

	· Financial Institution and Markets
	10

	units to the value of twenty credits from the following

	· Sustainable Development and the Greening of Business
	10

	· Understanding International Conflicts
	10

	· Sociology
	10

	· International Political Economy
	10

	· Civil Liberties
	10

	· Legal Environment of Business
	10

	· Understanding Globalization
	10

	· Positive Psychology
	10

	· Corporate Social Responsibility and Sustainability
	10


Level 3

	(a)
	Business Studies (Management)

	· Entrepreneurship and Small Business
	10

	· Human Resource Management
	20

	· International Business Strategy
	10

	· Practicum
	20

	(ii)
	units to the value of sixty credits from the following

	· Project Risk Management
	10

	· Managing Innovation
	10

	· Developing and Managing Corporate Identity 
	10

	· Logistics and Supply Chain Management
	10

	· Personal Selling and Sales Management
	10

	· Total Quality Management
	10

	· Managing with Information Technology
	10

	· Relationship Marketing and Customer Relationship Management
	10

	· Managing in a Digital Era
	10

	
	
	
	
	

	(b)
	Business Studies (Accounting and Finance)

	· International Business Strategy
	10

	· Financial Accounting and Analysis with International Financial Reporting Standards
	10

	· Practicum
	20

	· Money and Banking
	20

	(ii)
	units to the value of sixty credits from the following

	· Financial Instruments and Market Behaviour
	10

	· Managing with Information Technology
	10

	· Portfolio and Security Analysis
	10

	· International Financial Management
	10

	· Cost Accounting
	10

	· Auditing
	10

	· International Business
	10

	· Group Accounts & Financial Statement Analysis
	10

	· Introduction to Econometrics
	10

	· Entrepreneurship and Small Business
	10

	
	

	(c)
	Business Studies (Marketing)

	· Integrated Marketing Communications
	20

	· Practicum
	20

	· Entrepreneurship and Small Business
	10

	· International Business Strategy
	10

	(ii)
	units to the value of sixty credits from the following

	· Relationship Marketing and Customer Relationship Management
	10

	· Managing with Information Technology
	10

	· Developing and Managing Corporate Identity
	10

	· Contemporary Issues in Marketing
	10

	· Green Marketing
	10

	· Personal Selling and Sales Management
	10

	· Managing Service Quality
	10

	· International Business
	10

	· Retail Marketing
	10

	· Managing Innovation
	10

	· International Marketing
	10

	· Marketing Research
	10

	· Logistics and Supply Chain Management
	10

	· Managing in a Digital Era
	10

	
	
	

	(d)
	Business Studies (Hotel and Hospitality Management)
	

	· Food and Beverage Management in Hotels and Hospitality
	10

	· Accommodation Management
	10

	· Human Resource Management
	20

	· Practicum
	20

	(ii)
	units to the value of sixty credits from the following

	· Financial Control and Information Management in the Hospitality Industry
	10

	· E-Business and Customer Relations Management
	10

	· Integrated Marketing Communications
	 20

	· Facilities Development and Design
	10

	· Project Management
	10

	· Total Quality Management
	10

	· Entrepreneurship and Small Business
	10

	· Managing Service Quality 
	10

	· Entrepreneurship and Family Business
	10

	· Hospitality Services Management
	10

	· Sustainable Tourism & Regional Planning
	10

	· Destination Marketing and management
	10

	· Meeting and Events Selling
	10


Level I is designed to give a broad overview of the interdisciplinary and diverse nature of business studies. It consists of a fixed set of twelve 10-credit core units, In sum, Level I has 12 units covering 120 credits. To proceed to Level II, a student has to earn all credits. But the Examination Board may apply its discretion and allow a student to proceed to Level II with fewer, but no less than 100 credits.

Level II consists of 10 core units (common for all students), and 2 elective units. In sum, Level II has twelve 10-credit core units covering 120 credits. To proceed to Level III, a student has to earn all credits. But the Examination Board may apply its discretion and allow a student to proceed to Level II with fewer, but no less than 100 credits.

Level III consists of two 20-credit core, and eight 10-credit core units. Business Studies (Hotel and Hospitality) consists of one 20-credit core unit. In sum, Level III has 10 units covering 120 credits.
To graduate, a student has to earn all 240 credits of the units at Levels II and III. But the Examination Board may apply its discretion and allow a student to graduate with fewer, but no less than 200 credits.
Detailed information about the structure of validated programmes and regulations concerning assessment and progression are published in the University Calendar available on line at http://www.sheffield.ac.uk/calendar/regs
21. Progression through the Programme Structure

Level I students attend a range of core units, which lay the foundations of the multidisciplinary field of business studies. They are expected to acquire knowledge and critical understanding of these fundamental subjects, which refer to quantitative techniques of analysis, the use of computers in organizations the management of basic functional areas, and an introductory general management for business and non-business organizations.
Throughout the two semesters of Level I, the students, also, participate in a set of tutorials, which are independent of or specific to the units they attend. The aim of these tutorials is to develop their generic skills (study skills, research skills, computer skills, written & oral communication skills, quantitative analysis skills, etc.).
Level II is designed to provide deeper knowledge and critical understanding of issues in functional or support areas to which students were introduced in Level I. Central themes of this level ‘s units  are an in deep exploration and appreciation of the critical impact of the human factor in the organisation’s performance. Along these lines, the issues and challenges concerning the human behaviour in the modern workplace as well as the issues concerning the behaviour of consumers. These units bring into play the forces that affect organizational performance, in order to give a more realistic and integrative picture of the complex real business world. Finally, Level II gives students the opportunity to be further exposed to subjects in the area of accounting and finance, the use of information technology in business and   corporate social responsibility & ethics.
Level III primarily provides students to opportunity to attend a variety of more advanced and specialised units in their chosen functional area. This enables students to acquire deeper knowledge as well to develop specific skills in their selected areas of specialisation. In parallel, this level aims on further enhancing the students’ critical thinking and evaluation skills as well as their ability to take an integrative approach in examining a problem or issue. This is facilitated by some units that are integrative and cross-functional dealing with strategic and structural issues, new technologies and entrepreneurial behaviour and activities. These build and expand on previously attended functional unit, and expect from students to activate, combine, and integrate the fragmented knowledge and understanding they obtained in those units, in order to solve complex business problems in the context of more extensive case studies or real-life projects.
22. Criteria for Admission to the Programme

The Admission Policy of CITY College aims to ensure that all entrants to the degree programmes have demonstrated their potential to benefit from these programmes. CITY College has clear and explicit policies, procedures and criteria for student admissions. In order to be accepted in the BA (Hons) in Business Studies programmes, candidates should possess a good high-school diploma and demonstrate a high standard of English. Entry to the degree programme at Level 2 is possible, but subject to satisfactory completion of a period of study equivalent to Level 1 in other universities or higher education institutions, or in the similar Greek-taught programme of the Department. A high standard of English is always a prerequisite, i.e. Cambridge Advanced Certificate or IELTS (no less than 6) or TOEFL (no less than 550, computerised 213).

Detailed information regarding admission to the programme is available in http://www.city.academic.gr/pstudents/index.asp?pn=badmissions&section_id=7

23. Additional Information

Once a year, during spring semester, a Careers Fair takes place at City’s premises. Human resource specialists from a large number of local and regional companies interview students and graduates that are interested in full-time or part-time jobs, and internships. Many graduates have found challenging full-time jobs through this in-college recruitment process. However, students are also encouraged to take up part-time jobs or internships at appropriate organizations during summer vacation, in order to acquire useful work experience, which will help them to pursue full-time employment after graduation.

This specification represents a concise statement about the main features of the programme and should be considered alongside other sources of information provided by the partner Institution and the University.
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